October 9, 2024
PCC

Downtown Summer
Spending Stat Report

Downtown Summer Spending
The “Downtown Summer Spending” campaign ran July 8 to August 31.

Summary:

The Downtown Summer Spending campaign launched on July 8th and ran through August 31st, targeting
visitors and residents of the City of SLO through YouTube and Meta platforms. The YouTube campaign
achieved a video completion rate of 64.29%, with in-stream placements performing best at a 67% completion
rate. YouTube served as a brand awareness tool, focusing on maximizing reach and viewer engagement. The
YouTube campaign ran until mid-August, after which the remaining budget was shifted to the
higher-performing platform for direct engagement, Meta. Meta delivered over 275,000 impressions and
generaled 2,717 clicks, achieving a click-through rate (CTR) of 1%, which was in line with the benchmark goal
for the platform. On Meta, the Downtown Spending ad ran until mid-August and had 214,918 impressions and
2,108 link clicks. The Back to School ad ran the remainder of August with 60,895 impressions and 609 link
clicks. Both creatives were at the benchmark for CTR. The combined efforts of YouTube and Meta resulted in
over 363,000 impressions and 2,733 clicks, demonstrating the two platforms' effectiveness—YouTube for

driving brand awareness and Meta for fostering clicks and engagement.

Paid Digital Media

Channel Creative Impressions Clicks CTR VCR
15 &:30 Downtown

YouTube Summer Spending 87,292 16 0.02% 64.29%

Social Ads - 15 & :30 Downtown

Facebook & Summer Spending & 275,813 2,717 1% 1.25%

Instagram Back to School

Total Paid Media Summary:
e Impressions: 363,105 e C(licks: 2,733 e CTR:AVG: 0.51%
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Print

Creative

Circulation

New Times Ad (July 11, 2024)

127,797

Creative

Graphic:

Postcard:

$pend Summer Downtown & Win Weelkly!
July 8 - August 31, 2024

E E This summer get rewarded for spending local
1 in downtown San Luis Obispo. Every time you
shop, dine, get a service or take a class
downtown from July 8 - August 31 you can
.;1 enter to win incredible prizes!
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& SLOCity.org/SummerSpending

Spend more
on what you love

& lless on parfiing

BEST VALUE
Downtown Parking Garages
$2 per hour or $8 all day
Monthly Permit - $45

PREMIUM PARKING
On-Street Downtown Core
5275 per hour

On-Street Downtown Perimeter
$2.25 per hour

Monthly Permit - $60

SLOCity.org/Parking
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Sidewalk Sticker:

$pend Summer Downtown & Win Weelkly!

E |E July 8 - August 31, 2024

Find out more at

E _d SLOCity.org/SummerSpending

Street Banner:

Thank you for supporting
our downtown businesses!

$pend Summer Downtown & Win Weeltdy!
July 8 - August 31, 2024

How to Participate

Step 1: Shop, dine, get a service or take a class at participating
businesses in downtown San Luis Obispo.

Step 2: Submit an online entry each time you make a qualified
purchase this summer.

Step 3: Follow @ShareSLO on Instagram for the latest on our
weekly winners and grand prize giveaway!
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